Where sales are coming from

Chrysler is making a concerted effort to

be more of a global car company, and

the products made in Belvidere are key
to its worldwide plans. The company used
the Caliber to introduce the Dodge brand

outside North America, and the Compass and

Patriot are good fits internationally because they fit smaller
roads better than minivans or larger SUVs. Chrysler provided
total sales of each model in the various markets it tracks:

Caliber Compass Patriot
u.sS.
1Q'08 31,331 10,400 17,248
1Q'07 27,206 11,838 2,928
%chg +15.2 -12.1 +489.1
Canada
1Q’08 4,232 2,698 3,031
1Q'07 4,708 2,907 477
%chg -10.1 -7.2 +534.4
Mexico
1Q'08 1,563 885 3,899
1Q'07 2,161 1,288 372
%chg -27.7 -313 +948.1
International
1Q’08 7,211 4,181 4121
1Q'07 7,964 3,104 32

%chg -9.5 +34.7 +12,778.1




